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Industry Trends

Last March was the lowest in sales in the last 3 years bringing the decline of the
industry to 5.1% YTD in Value in spite of the growth in units o f 1.7% YTD

Value (Sm)

$168 $172 $163

Mar

m 2015 W 2016 m 2017

Units (m)

m 2015 = 2016 = 2017

The NPD Group, Inc. | Proprietary and confidential 2 NPD Toys Australia YTD 2017



Monthly evolution of Average Price

Monthly Value (Sm) and Average Price ($)
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Average price remains rather stable for the last 3 months, however, is more than $1 dollar lower
than a year ago reaffirming the focus the market is having towards lower price items across many

categories
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Category Trends

Value Change YTD

30% All Other After the first quarter of 2017, only Games &

Games & Puzzles . ) .
Dolls Puzzles and Dolls are growing in Australia. The
Outdoor & Sports . . . .
Vehicles main driver in Games & Puzzles continues to
puiding Sets be the Strategic Trading Cards subclass and, in
Plush Dolls, the Collectibles and Playsets subclasses
Action Figures
Drawing & Craft

-19% Youth Electronics

-21% Bicycles

-26% Arts & Crafts

Category Share YTD
The biggest market share change took Buiding Sets A5
place in the Dolls category, thanks to Outdoor& spors
new properties released in the second Dolls
half Of 2016 Games & Puzzles
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Drawing & Craft
Plush

Arts & Crafts

All Other
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Corporate Manufacturers Trends

Top 6 companies distributing toys in Australia
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In the top 20 monthly rank, there are 14 companies that are displaying negative growth. YTD ranks
reveals that 12 companies are underperforming compared to 2016
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Licensing Trends

34.3%
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HE |icensed [ Non Licensed
Rank Licensor YTD 2017 % Change
Share

1 Disney 5.4% -15.6%

2 WBCP (Time Warner) 4.5% 137.1%

3 Lucas Licensing (Disney) 4.3% -45.2%

4 Marvel Enterprises (Disney) 1.6% -30.4%

5 Nelvana 1.5% 62215.7%

6 Nickelodeon 1.5% 59.7%

7 DreamWorks (NBCUniversal) 1.3% 669.8%

8 Nintendo 0.8% 81.2%

9 Spin Master (Corp) 0.7% 145.4%

10 Lamaze International 0.6% 52.1%
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The share of licensing in Australia
continues at the same levels as 2016.
The expectation for this ratio is to be
higher, particularly in the second
semester with big titles from the film
industry driving value in toys
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For more information

Contact The NPD Group at 866-444-1411 or email contactnpd@npd.com, or your account
representative below.

Miguel Velasquez

Senior Account Manager
miguel.velasquez@npd.com
+62 418 500 547

About The NPD Group, Inc.

The NPD Group provides market information and business solutions that drive better decision-making and better results. The world’s leading
brands rely on us to help them get the right products in the right places for the right people. Practice areas include apparel, appliances,
automotive, beauty, consumer electronics, diamonds, e-commerce, entertainment, fashion accessories, food consumption, foodservice, footwear,
home, mobile, office supplies, retail, sports, technology, toys, video games, and watches / jewelry.

For more information, visit npd.com and npdgroupblog.com.

Follow us on Twitter: @npdgroup.
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