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Industry Trends

February continued with the same trend seen in January: The market is
declining -2.9% YTD in value while units continue growing: 6.7% YTD
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Industry Trends

Average retail price is lower than February last year by $1.8 dollars. This is in
line with the trend seen throughout 2016

Monthly Value (Sm) and Average Price ($)
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One strong reason to understand a decline of 10.78% is the fact that more collectibles are entering
the market. The SO to $10 price band has actually increase the share in units being sold.
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Category Trends

4 categories are growing compared to the YTD Feb 2016.

Value Change YTD

Games & Puzzles continue with double digit

22% All Other

17% Games & Puzzles growth in 2017. Dolls is now growing thanks
Dolls .
Outdoor & Sports mostly to the collectibles segment
Vehicles

Buiding Sets
1&P

Plush

Drawing & Craft
Action Figures
Bicycles

Arts & Crafts
Youth Electronics

-36%

Category Share YTD
Building sets continue gaining market share in Buiding Sets s
Australia followed by Outdoor & Sports and Outdoor & sports 5o
I&P Toys. Youth Electronics is sitting at the o ol
bottom and continue losing share in toys Action Figures
Vehicles

Drawing & Craft
Plush

Arts & Crafts
All Other B YTD 2016 Share

Bicycles 183 ™ YTD 2017 Share
Youth Electronics
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Corporate Manufacturer Trends
After the second month in 2017 Hasbro has closed up the gap with Mattel
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1 LEGO Group

2 Mattel -17.0%
3 Hasbro Toys -5.6%
4 Moose Toys -1.4%
5 Headstart 18.0%
6 Funtastic 14.1%
7 Hunter Products 16.2%
8 Hunter -22.8%
S Croftminster 51.7%
10 Big Balloon -22.2%
11 Crayola -17.3%
12 Modern Brands -6.8%
i3 Faber-Castell -15.2%
14 Crown & Andrews 24.8%
15 Britz N Pieces 1.6%%
16 Fountain Products a47.6%
17 Kids 11 -18.1%
18 Playgro -40.3%
19 Just Play Products 4A47.8%
20 MJM 26.9%
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Amazing growth that Headstart and Funtastic are
displaying with double digit. Croftminster continues
capitalizing on the good moment of the license Pokemon

6 NPD Toys Australia YTD 2017



Licensing Trends

22.4% of the toys are licensed toys. This figure is 2.2 share point higher than it
was back in February 2016

35.8%
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Rank Licensor YTD 2017 Share % Change
1 Lucas Licensing (Disney) 5.1% -42.2%
2 Disney 4.9% -14.8%
3 WBCP (Time Warner) 3.8% 276.0%
4 Marvel Enterprises (Disney) 1.4% -22.4%
5 DreamWorks (NBCUniversal) 1.4% 680.8%
6 Nickelodeon 1.4% 70.8%
7 M2 Entertainment 1.2% 108.1%
8 Nelvana 0.8% 45108.1%
9 Wil Film 0.7% -46.7%
10 Spin Master (Corp) 0.6% 135.4%
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For more information

Contact The NPD Group at 866-444-1411 or email contactnpd@npd.com, or your account
representative below.

Miguel Velasquez

Senior Account Manager
miguel.velasquez@npd.com
+62 418 500 547

About The NPD Group, Inc.

The NPD Group provides market information and business solutions that drive better decision-making and better results. The world’s leading
brands rely on us to help them get the right products in the right places for the right people. Practice areas include apparel, appliances,
automotive, beauty, consumer electronics, diamonds, e-commerce, entertainment, fashion accessories, food consumption, foodservice, footwear,
home, mobile, office supplies, retail, sports, technology, toys, video games, and watches / jewelry.

For more information, visit npd.com and npdgroupblog.com.

Follow us on Twitter: @npdgroup.
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