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Category Trends

Value Change YTD

* 2015 was an phenomenal year for
Games & Puzzles and the first quarter
of 2016 continues with the momentum

Plush showed last year.

Arts & Crafts

20.7% Games/Puzzles

Building Sets

Amazing turn around for Plush growing
at 9.6%. This is particularly interesting

Infant/Toddler/Preschool Toys *

Vehicl . .
eniees as this category had a double digit

Youth Electronics decline during 2015

Action Figures & Acc

All Other Toys * Youth Electronics has lost a bit of steam
after a couple of years of double digit

-7.0% Dolls

growth.

-11.9% Outdoor & Sports Toys

Category Share YTD

20550 * As anticipated last year, it was a matter

Building Sets of time before Building Sets would
50.9% Outdoor & Sports.. become the biggest toys category in
Infant/Toddler/Pres... Australia. Lego’s performance added up
Dol to the seasonality of Outdoors & Sports
olls

Toys, positions Building Sets at the top
Action Figures & Acc after the first quarter of 2016.

Arts & Crafts
* Photo finish for the 5t position in the

Vehicles .
category share rank between Action
G Puzzl . .
ames/Puzzles Figures and Arts & Crafts with both
S WYTD 2016 share Plush closing at 8.1% market share.
24% M YTD 2015 share All Other Toys

2.5%

2.3% Youth Electronics
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Distributor Trends
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Double digit decline in the top ten distributor ranking for Big balloon and Hunter Products. On the other
hand Modern Brands continues escalating positions (9t in March) with an impressive performance from
Sylvanian Families and X-shot that have added significant value and growth to the Sydney based
company.

Fastest 10 Growing Minor-Categories by
Value-added YTD (Sm)

Action Role Play & Dressup

Blasters/Shooters & Accessories

Family Board/ActionGames

Strategic Trading Card Games

Radio/Remote Control Ground/Sea/Other

Star Wars and City properties
continue leading the minor category
Standard Building Sets phenomenal
growth.

Standard Building Sets
OtherInfant Toys

Traditional Plush

The recently released range Disney
Tsum Tsum is making the Traditional
Plush  minor category grow faster
than a year ago.

Pencils
Other Infant Toys growth is being led
by Fisher Price range of properties

PSFigures & Playsets and Bl’lght Starts.




Property Trends

Rank Top 20 Properties Rank Rank Rank . . .

Nar-16 cob.16 a6 o It seems this year will be dominated by
1 StarWars 1 1 1 Star Wars thanks to the new trilogy, but
20city 2 2 2 also to the new productions that live in the
3 Shopkins 3 5 3 .

4 Thomas & Friends . . . Start'Wars un'|verse such as Rogue One
5 Ppaw Patrol 9 14 7 (movie that will see the light towards the
6  Friends 5 11 5 end of 2016)
7 Super Heroes 22 51 15
8  Disney Princess 16 15 14 .
9 Disney Frozen 10 1 10 Nexo Knights from Lego has made the
10  Fisher Price 4 10 6 most notorious jump in the properties
E :°‘b‘_’"hee's 172 193 132 ranking reaching the 15t position in

arbie

th

13 Duplo 1 a1 16 March and 27t YTD.
14  Nerf 13 7 13
15 Nexo Knights 17 148 27 Disney Frozen continues in the top 10
16 Ninjago 8 8 11 k f . . . f h
17 Crayola 15 3 9 ranking for properties in spite of the
18 Pokemon 2 40 25 decline in the Dolls category.
19  Creator 18 32 21
20  Little Tikes 19 19 19

9| 37%
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The share of toys between licensed and non-licensed sits at the end of March at 35% vs 65%
respectively. This ratio was the same in March 2015.

The biggest licensor is Lucas Films with 7.5% share in the toys industry followed by Walt Disney
and the range of properties associated to either movies or TV shows. In third place Marvel,
with a 2.3% share of toys has gained some market share thanks to the upcoming movie
Captain America Civil War.
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Thank You

Industries
Automotive
Beauty

Consumer
Electronics

Entertainment
Fashion

Food / Foodservice
Home

Luxury

Mobile

Office Supplies

Sports and Leisure
Trends

Technology
Toys
Video Games

Keep up with what’s new at The NPD Group.
Subscribe to our newsletter and other communications
by visiting npd.com and clicking “Subscribe.”

Contact OZToys

Miguel Velasquez

Account Manager

T: (02) 8257 6468

M: +61 (0) 499 000 233

E: miguel.velasquez@npd.com

Luis Gil

Account Manager

T: (02) 8257 6465

M: +61 (0) 411 380 045
E: luis.gil@npd.com

Countries
Australia
Belgium
Brazil
Canada
China
France
Germany
India

Italy

Japan
Mexico
Netherlands
New Zealand
Poland
Russia
South Korea
Spain
Sweden
Turkey
United Kingdom
United States
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