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Industry Trends

2015 has now concluded and the results are in for the year. Christmas 2015 proved to be very
successful for the Australian toys industry, growing 8% in value and 7.8% in units during
December 2015 compared to December 2014. This strong growth can be largely attributed to
the success of the Star Wars license, with sales driven by the release of the much anticipated
Star Wars E7: The Force Awakens. Star Wars sales alone comprised 7.8% of all toy sales in
December 2015.

Over the course of 2015, the market grew 2.8% in value and by 2.6% in units.
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Category Trends

Value Change YTD

18.4% Youth Electronics

14.6% Games/Puzzles

12.2% Building Sets

-12.8%

-15.3%
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7 out of the 11 categories grew during
2015, while 4 categories declined
compared with 2014.

Youth Electronics grew 18.4% during
2015, making it the highest growth
category in the toys industry. This
growth has largely been driven by Little
Live Pets, Zoomer and Star Wars

Games & Puzzles is the second fastest
growing category, with 2015 adding an
additional $8.5m of sales compared
with 2014, with value drivers including
Monopoly, Star Wars and Despicable
Me — Minions.

The 3 biggest value drivers for the
Building Sets category were Star Wars,
Minecraft and Ninjago, who together
added $22.2m in the YTD to the
category.

With many of the Star Wars toys sitting
in Action Figures, this category enjoyed
solid growth of 5.3% in the YTD,
assisted also by Avengers and Jurassic
World.

All Other Toys declined -15.3% during
2015, suffering a significant loss in the
minor category of Childrens Furniture,
which was down -$5.1m in YTD
compared with last year.



Distributor Trends
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The battle for the top distributor position in December 2015 was extremely tight, with just 1% market
share separating top ranked LEGO and 3" ranked Hasbro. Together, LEGO, Mattel and Hasbro accounted
for 40% of all toy sales during December 2015. Funtastic came in at 4t during December, followed by
Moose and Headstart.

Property Trends
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December 2015 brought no surprises in terms of
the top ranked property, with Star Wars leading
the pack. With the release of Star Wars E7, the
property has added significant value in
December 2015, with most of these sales
coming from Building Sets and Action Figures &
Accessories.

Nerf also had highly successful December,
sneaking into 3" position, just after LEGO’s City.
This compares Nerf’s YTD ranking of 8t position.
Blasters/Shooters generally performed solidly
during the Christmas period, with X-Shot also
sneaking into 14t position, up from it’s YTD
ranking of 42",



Star Wars License
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As demonstrated by the above, the

release of Star Wars E7 has had a
Al Other Categories  gjgnificant impact on sales of Star
Wars toys, with the Star Wars license
accounting for 7.8% of all Australian
toy sales in December 2015. By way
of comparison, in December 2014
Star Wars comprised just 2.5% of
sales.

M Vehicles

During 2015, Star Wars toys also
i Action Figures & Acc significantly diversified into other
categories. In 2014, 72% of sales of
Star Wars toys were from the
Building Sets category, while in 2015
this figure has dropped to 51%. Both
Action Figures and Vehicles represent
a significantly higher share of Star
YTD 2014 YTD 2015 Wars sales in 2015 thanin 2014.
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Keep up with what’s new at The NPD Group.
Subscribe to our newsletter and other communications
by visiting npd.com and clicking “Subscribe.”
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