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Industry Trends 
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Toy Catalogue is now well underway, with Myer, Toys R Us and Big W all having launched their mid-year 

sales. All of the retailers have adopted similar strategies to 2014. Target has now announced that they will 

launch their Toy Catalogue from the 22 July 2015, but they are yet to announce when this will end. If they 

decide to adopt the same strategy as last year, we can expect this to finish in the week ending 9 August 

2015. 

 

In terms of performance, June 2015 is lower both in value and in units compared with June 2014, declining 

2.4% and 1.3% respectively. By contrast, in the YTD, both value and units have increased, with value 

increasing more quickly than units. They have recorded an increase of 1.6% and 0.4% respectively. This 

implies that 2015 has experienced a rise in the sale of higher priced toys compared with 2014, which is a 

direct impact from the looms fad last year which dragged the ARP down.  

 

 

 

  
    JUNE   JULY AUGUST 
  14/06/2015 21/06/2015 28/06/2015 5/07/2015 12/07/2015 19/07/2015 26/07/2015 2/08/2015 9/08/2015 

Week 24 25 26 27 28 29 30 31 32 
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Toy Catalogue schedule by Retailer 
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Category Trends 
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• 6 out of the 11 categories in the toys market 

have grown in the YTD while 5 have been in 

decline.  

 

• Youth Electronics continues to be the leading 

growth category in the toy industry, growing by 

45.9% in the YTD, which continues to be driven 

by the widely popular Little Live Pets, Zoomer 

& Digibirds .  

 

• The Games & Puzzles category also continues 

to perform strongly with 18.7% growth YTD, 

with Monopoly and Pokémon driving this 

growth. Last year, the category was the second 

smallest in the market but now Games & 

Puzzles has also overtaken both Plush and All 

Other Toys with 5.1% of the market.  

 

• Action Figures & Vehicles have both recorded 

around 11% growth in the YTD. The Action 

Figures & Accessories category growth has 

been driven by the Avengers property, which 

alone has added $3 million worth of value. For 

the Vehicles category, the Monster Jam and 

Hot Wheels properties have been top value-

adders, recording 64% and 39% growth 

respectively.  

 

• As of April 2015, Building Sets continues to be 

the largest category having overtaken Outdoor 

& Sports Toys (a category where growth has 

flat-lined this year), and is dominated by Lego. 

Both the Building Sets & Dolls categories have 

recorded growth of approximately 8% YTD, 

with Shopkins the top property, overtaking 

Barbie. Shopkins has added $6.5 million of 

value in the year to 30 June.   

 

• All Other Toys, Plush, Arts & Crafts and I&P 

categories are all in decline. The reversal of 

last years loom  band effect continues to 

impact the Arts & Crafts category, while the 

decline in the Peppa Pig & Pillow Pets 

properties are dragging on the Plush category.  

45.9%

18.7%

11.2%

10.8%

7.9%

7.8%

-0.6%

-2.2%

-14.4%

-22.1%

-25.3%

Youth Electronics

Games/Puzzles

Action Figures & Acc

Vehicles

Building Sets

Dolls

Outdoor & Sports Toys

Infant/Preschool Toys

Arts & Crafts

Plush

All Other Toys

Value Change YTD 

Category Share YTD 



The NPD Group, Inc.  |  Proprietary and 

Confidential 

The NPD Group, Inc.  |  Proprietary and 

Confidential 

The NPD Group, Inc.  |  Proprietary and 

Confidential 
The NPD Group, Inc.  |  Proprietary and Confidential 

13% 13% 16% 18%

16% 16%
15% 15%

12% 10% 9% 10%

8% 7% 6% 5%

4% 6% 5% 5%
2% 2% 3% 4%

45% 46% 45% 44%

YTD '12 YTD '13 YTD '14 YTD '15

Other

Moose Enterprise

Headstart 
International

Funtastic Grp

Hasbro

Mattel

Lego
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Whilst Lego remains the top distributor in the 

Australian toy industry, it has come off it’s peak in 

April 2015, where the company had enjoyed 22.8% 

market share. Lego currently holds 16.6% of the 

market, followed by Mattel at 15.0%. In the YTD, the 

top 6 distributors account for 56% of the market. 

 

Looking at a snapshot of the month of June from 

2012 to 2015, several players have been successful 

at gaining market share from some of the larger 

distributors. Key performers have included Lego, 

Moose, Big Balloon and VTECH, who have all gained 

significant market share. However, it should be noted 

that VTECH overtook the distribution of their own 

range from Modern Brands at the start of this year, 

and this has been reflected accordingly in the fall of 

Modern Brands market share. Some of the smaller 

companies making solid headway over the past 4 

years include Rubies Deerfield, Croftminster & Global 

Discovery. 
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Toy industry market share by value     

Distributor Jun 12 Jun 13 Jun 14 Jun 15 

Lego 11.5% 12.8% 13.9% 16.6% 

Mattel 17.9% 17.7% 15.0% 15.0% 

Hasbro 13.0% 10.5% 9.7% 10.1% 

Funtastic Grp 9.6% 8.2% 8.1% 6.6% 

Headstart International 4.8% 8.5% 6.0% 5.2% 

Moose Enterprise 2.3% 2.1% 2.9% 3.8% 

Hunter Leisure 4.8% 4.8% 4.1% 3.7% 

Big Balloon 1.1% 2.6% 3.7% 3.7% 

Hunter Products 2.9% 3.1% 4.4% 2.0% 

Vtech 0.0% 0.0% 0.0% 1.3% 

Tomy 2.6% 1.7% 1.2% 1.2% 

Action Sports 1.6% 1.7% 0.9% 1.2% 

Crayola 1.1% 1.0% 0.9% 1.1% 

Modern Brands 1.9% 2.0% 1.9% 1.1% 

Rubies Deerfield 0.6% 0.7% 0.9% 0.9% 

Croftminster 0.2% 0.3% 1.0% 0.8% 

Kids II Australia 0.6% 0.7% 0.6% 0.7% 

Global Discovery 0.1% 0.3% 0.2% 0.7% 

Smart Trike 0.8% 0.3% 0.7% 0.6% 

Swiftech 0.6% 0.4% 0.5% 0.6% 

Other 22.0% 20.5% 23.5% 23.2% 

Comparing the year to 

30 June across the 

previous 4 years, Lego, 

Moose & other smaller 

toy distributors have 

been gaining market 

share at the expense of 

Mattel, Hasbro, 

Funtastic & Headstart  
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Licensing Trends 
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Walt Disney continues to the be the top 

licensor, taking over a quarter of the 

market for all licensed toys in Australia. In 

the YTD, Walt Disney has grown by 6.3%, 

with Disney Frozen being the main 

contributor to this growth. 

 

Marvel’s significant growth  can be entirely 

attributed to the Avengers property, which 

has grown 483% in the YTD compared 

with 2014. No doubt the upcoming 

releases of Ant-Man and Fantastic 4 will 

add further value still. 

 

Lucas Films’ Star Wars continues to drive 

growth, and we can expect this to continue 

to grow in the lead up to the new Star 

Wars film in December 2015. 

 

Nickelodeon’s growth can be attributed to 

the Paw Patrol license, which has been 

widely successful this year. 

 

  

 

  

Rank Licensor
Share % of 

Licensed

YTD Val 

Chg %

1 Walt Disney 26.0% 6.3%

2 Marvel 11.8% 41.4%

3 Lucas Films 11.3% 12.2%

4 Nickelodeon 12.3% 10.9%

5 Hit Entertainment 11.4% 32.3%

6 Microsoft 12.4% 103.2%

7 Astley Baker Davies Ltd 9.7% -30.2%

8 Universal 9.3% 135.8%

9 Dc Comics 8.7% 0.4%

10 4Kids Entertainment 6.8% 7.6%
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17.6%

23.3%

0%

5%

10%

15%

20%

25%

D
is

n
ey

 F
ro

ze
n

S
ta

r 
W

a
rs

Th
o

m
as

 &
 F

ri
en

d
s

D
is

n
ey

 P
ri

n
ce

ss

M
in

ec
ra

ft

Te
en

ag
e 

M
u

ta
n

t 
N

in
ja

 T
u

rt
le

s

P
ep

p
a 

P
ig

A
ve

n
ge

rs

D
es

p
ic

ab
le

 M
e

 -
M

in
io

n
s

M
ar

ve
l

D
is

n
ey

 C
ar

s

O
ct

o
n

a
u

ts D
c

S
p

id
e

rm
a

n

Ju
ra

ss
ic

 W
o

rl
d

P
o

ke
m

o
n

D
is

n
ey

 M
in

n
ie

 

M
o

u
se

P
aw

 P
at

ro
l

M
o

n
st

er
 Ja

m

D
is

n
ey

 D
o

c 

M
cs

tu
ff

in
s

• Top 5 licensed 
properties represent 
more than 10% of the 
total toys. 

 
• Top  10 licenses 

contributed with more 
than 17.5% of total 
toys sales. 

 
• Top 20 licensed  toys 

are more than 23% of 
the sales in the toys 
industry. 

YTD Licensed Properties Cumulative Share (Total Toys) 
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Industries 

Automotive 

Beauty 

Consumer 

Electronics 

Entertainment 

Fashion 

Food / Foodservice 

Home 

Luxury 

Mobile 

Office Supplies 

Sports and Leisure 

Trends 

Technology 

Toys 

Video Games 

Countries 

Australia 

Belgium 

Brazil 

Canada 

China 

France 

Germany 

India 

Italy 

Japan 

Mexico 

Netherlands 

New Zealand 

Poland 

Russia 

South Korea 

Spain 

Sweden 

Turkey 

United Kingdom 

United States 
Keep up with what’s new at The NPD Group.  

Subscribe to our newsletter and other communications  

by visiting npd.com and clicking “Subscribe.” 
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Contact OZToys  

 

Lee Schofield     Miguel Velasquez 

Account Manager    Account Manager 

T: (02) 8257 6424    T: (02) 8257 6424  

M: +61 (0) 499 000 233   M: +61 (0) 418 500 547 

E: lee.schofield@npd.com   E: miguel.velasquez@npd.com  
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