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2. Design Best Practises
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Interesting Stats
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• 6 out of 10 SMB websites in the U.S. are missing either a 
local or toll‐free telephone number on the home page 
to contact the business.

• 74.7% of SMB websites lack an email link on their home 
page for consumers to contact the business.

• 65.7% of SMB websites lack a form‐fill option to enable 
consumers to request information.
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Homepage sample plate
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Summary

1. Clear links to your navigation

2. Graphical images to Special Offers/Seasonal Deals

3. Speak to your customers needs

4. Links to important content on your site (SEO)

5. If you are NOT a well known brand, include 
a concise tagline
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Don’t make me think
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Don’t make me think
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Summary

1. Clear calls to action – Don’t Make Me Think

2. Answer customers questions at point of purchase

3. Inspire confidence and safety in your Online Shop

4. Provide great images
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Navigation
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Navigation
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Summary

1. Consistent best practise position

2. Top and left hand side of the page

3. Allow drill down options if possible
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Summary

1. Think about your content structure – optimise for 
scanning

2. Use bullets and headings around customer needs.  
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Google Visible
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Summary

1. 1st Step is keyword research – understand your 
customers

2. URL Structure – use the keywords

3. Content – use the keywords

4. H1 – use the keywords
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Summary
1. Homepage

‐ Speak to your customers needs
‐ Clear links to navigation

2. Product Pages
‐ Don’t Make Me Think
‐ Answer customers questions

3. Navigation
‐ Consistent best practise position

4. Content
‐ Optimise for scanning using bullets and headers

5. Getting Found
‐ Do keyword research
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Example Websites
• http://www.smythstoys.com/
• http://www.toysrus.com.au/
• http://www.mulberrybush.co.uk/
• http://www.threadless.com/
• http://www.amazon.com/
• http://www.brightminds.co.uk/
• http://www.toysdirect.com/
• http://www.mightyape.com.au/
• http://www.megabloks.com/

Statistics
• http://www.thinkwithgoogle.com/insights/library/studies/role‐of‐digital‐for‐toy shoppers/
• http://www.marketingpilgrim.com/2012/04/majority‐of‐small‐business‐websites‐are‐missing‐contact‐

information.html
• http://www.useit.com/alertbox/reading_pattern.html

Keyword Tool
• https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&ideaRequestType=KEY

WORD_IDEAS

Homemade LightBox
• http://www.studiolighting.net/homemade‐light‐box‐for‐product‐photography/
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