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Industry Trends

After the toy catalogue in June/July the industry is declining 2.3% in value
although its growing in units by 5%
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Monthly Trend

Average price is one of the value decline drivers with almost a dollar lower
than last year. This is one of the effects from the Collectibles the market is

experiencing
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The toy catalogue peak average price in 2016 was $24.69 whereas this year average price was
$21.53. This clearly shows that even this period has been affected by lower price tags across the

industry
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Category Trends

The effect of the properties such as Ooshies or the Fidgets, has made the All
Other Toys to be at the front of fastest growing category

Value Change YTD
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Subclass Trends

Beyblade ‘spinoff’ has been phenomenal. More than $7 millions in sales have
contributed to the Battling toys subclass to be at the first 2 quarters of 2017

Fastest 10 Growing Subclass by Value-added YTD (SMM)

Battling Toys & Playsets
Miscellaneous Toys
Playset Dolls & Collectibles
Vehicle Playsets & Acc
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Action Figure Collectibles
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Strategic Trade Card Games
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Corporate Manufacturers Trends

In the battle for the second biggest distributor, Hasbro has managed to be
on top of Mattel for the last weeks. The best is yet to come on this rivalry
with several movies in the second semester that will drive sales across each
company
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Funtastic

Headstart

The LEGO Group

Hasbro (Corp) Mattel (Corp) = Moose Toys

Headstart continues on the 4t position in the distributors rank thanks to the distribution
of Jakks Pacific and MGA Entertainment ranges that booted their sales significantly
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For more information

Contact The NPD Group at 866-444-1411 or email contactnpd@npd.com, or your account
representative below.

Miguel Velasquez

Senior Account Manager
miguel.velasquez@npd.com
+62 418 500 547

About The NPD Group, Inc.

The NPD Group provides market information and business solutions that drive better decision-making and better results. The world’s leading
brands rely on us to help them get the right products in the right places for the right people. Practice areas include apparel, appliances,
automotive, beauty, consumer electronics, diamonds, e-commerce, entertainment, fashion accessories, food consumption, foodservice, footwear,
home, mobile, office supplies, retail, sports, technology, toys, video games, and watches / jewelry.

For more information, visit npd.com and npdgroupblog.com.

Follow us on Twitter: @npdgroup.
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